The study examines input-process-output model of strategic entrepreneurship among the Malaysian SMEs entrepreneurs. The study justified resource inputs (environment, organizational and individual) are important resources for firms' output. The study examines 46 entrepreneurs in the community in cross-sectional analysis. The results indicate that the model uphold the resource-based view (RBV) theory that environmental, organizational and individual resources determine better SMEs' economic performance in Malaysia. Research limitations, common method bias and future studies are also discussed.
The Resources Manifestation
Entrepreneurship and strategy literature provide endless lists of factors that manifest as resources or inputs that explain a firm's higher performance and sustainability. However, which resources were more important in terms of rarity, value, inimitable and no close substitute have been clarified in Penrose's (1959) resource base theory (RBT), and further elaborated in Wernerfelt (1984) and Barney (1991) then termed as a resource-based view (RBV). This newer version of resources imperatives prove that the intangibles one were always superior due to its nature of value creator, rareness, inimitability and absent of close substitutes (Grant, 1996) .
Environmental factors, organizational and individual resources in combined form cited as managed resources in Ireland et al. (2003) , resource orchestration in Hitt et al. (2011) and Chirico et al. (2011) . The operationalization of resource orchestration has been quite extensive when it involves three key dimensions of structuring, bundling and leveraging.
Each input has been discussed in Ireland et al. (2003) and Hitt et al (2011) . The external environmental is a resource that facilitates firm in identifying, acquiring and exploiting resources. These resources include tangibles such as raw materials, financial capital, labor and customers. The intangibles include those assets such as tacit knowledge in a particular area. Other facilitating environmental factor is dynamic that creates uncertainty. Some studies proved dynamic environment were positively related to new venture formation (Aldrich, 2000) , and in Wang and Li (2008) proved dynamic environment explained higher innovation in simulation of exploration.
Organizational resources reside in the firm's strategic posture, and thus firm level dimensions of innovativeness, proactiveness and risk-taking behavior proved substantial in determining enhanced and sustained SMEs performance (Awang et al., 2009; Covin & Slevin, 1991; Lumpkin & Dess, 1996) . These entrepreneurship dimensions have been part and parcel of the corporate entrepreneurship concept (Block & MacMillan 1995; Covin & Miller, 1999; Dess et al., 1999; Guth & Ginsberg, 1990 ) that shaped entrepreneurial behavior in larger firms through internal corporate venturing (ICV).
Individual resources as mentioned and conceptualized in Ireland et al. (2003) proposed that both tangible and intangible resources were suitable for strategic entrepreneurship. Entrepreneurial mindset refers to an intended thought process of entrepreneurs towards business and opportunities and consciously aware of the presence of uncertainties in the environment . In addition, Doepfer (2013) relates entrepreneurial mindset with competencies of entrepreneurs in identifying opportunities, strategizing and organizing. Another perspective that molds entrepreneurial mindset has been due to the culture that supports entrepreneurial thinking. Other individual resources include the balancing of knowledge exploration and exploitation (Rezaian & Naeiji, 2012) . The intangible capitals are manifested in human, structural, relational and social (Miller & Buys, 2008; Rezaian & Naeiji, 2012) . Knowledge exploration and exploitation always capitalize on creating resources superior to competitors (Revilla et al., 2008; Lumpkin, Steier, & Wright, 2011) . Earlier study in SE found in Hitt et al. (2001) proposed that the integration of entrepreneurial opportunity-seeking and strategic advantage seeking actions requires firms to change existing operations.
Strategic Entrepreneurship and SMEs Economic Performance
The study extents knowledge established in strategic management that competitive advantage and value creation have been the core issues (Chen, Fairchild, Freeman, Harris, & Venkataraman, 2010) . In addition, other studies such as Ketchen, Ireland & Snow (2007) and Porter (1980) noted that the main factor in determining firms' ability to create value and wealth for stakeholders and society was the effective competitive positioning. In similar vein, we argue that strategic entrepreneurship may provide fertile ground for a nation's economic performance. The economic domains worth further inquiry are such as job creation and economic transformation plan.
Malaysian ETP plays a pivotal role in enhancing the country towards a developed nation in 2020 or earlier.
Initial indicators prove few achievements; however, some economic objectives remain unachieved, such as the 30 percent participation of the Bumiputera in country's economic sectors which showed just about 20 percent achievement (Malaysia, 2010) .
SMEs roles in economic transformation involve their actions in reinventing themselves. Oxford Economics (2013) suggested the process includes revenue generation should come from outside their home country, do a significant change to their business model and operation, develop human capital either groom employees with growth capabilities or recruit right candidates. However, role of SMEs in economic transformation remain largely unresolved worldwide (Herrendorf, Herrington, & Valentinyi, 2013) 
Research Model
Three input factors comprise of environmental, organizational and individual resources determine the SMEs economic outputs factors namely the competitive advantage, value creation, wealth creation, job creation and economic transformation. Part of input-process-output model is the modified model proposed in Hitt et al. (2011) . Refer the research model in Figure 1 in Appendix A.
Methodology

Sampling
Sample of the study comprise of those established small and medium sized enterprises (SMEs) in Malaysia.
Established SMEs are those with more than 10 employees, the firms have distinct and separate departments, established at least within five years in operation and endow capital more than RM250, 000. There were about 10 percent of the SME's population in Malaysia are within this category.
Sampling utilizes simple random sampling to render quantitative data from the observation among the selected sample. The population frame establishes from list of SMEs identified in various authorities such as MARA, Agrobank, MADA, and KADA. Ensuring representative sample size calculation is executed as suggested in Berenson (2001) . Principle of sampling in ensuring each SME to have equal chance to be selected, sample selection then utilizes random number table to identify numbers of SMEs in the population frame respectively until the sample size identified is achieved. From population frame as listed number of sample (n) is then selected whereby a sample frame then established. The 'n' denotes the sample size derives through estimation of sampling error (SE). The sampling error estimates the rate of variability in the observations. Other factor considered in the estimation is the confident level that usually set at p<.05 or 95 percent confident level. Thus the smaller the variability, the lesser sample size derived.
The pilot study utilizes majority of about 55 percent male entrepreneurs, they were mostly among younger age respondents about 60 percent representation. About 70 percent of the respondents were those that passed high school to master degree. Fifty percent of the respondents were the owner manager of the firms and the rest were managers. The firms existence period used in pilot study were about equally distributed where half have been in operation more than 5 years and the other half were less than 5 years. However, most of the firms were small sized where about 90 percent employed less than 50 employees. About 70 percent of the firms were sole proprietor while the rest were private limited and joint ventures. Types of business were mainly services where only about 20 percent were manufacturer and mixed type. The demographic distribution is as listed in Table 1 in Appendix B.
Measurement and Instruments
Second is to operationalize the construct into measurable instruments, the operationalization will take at least two steps to execute a pilot study that preliminary verify the validity and reliability of the construct items.
Strategic Entrepreneurship and Antecedents
The measurement for inputs of SE was adopted from number of studies in Rezaian and Neiji (2012) and Naldi et al. (2011) . Strategic entrepreneurship as a three-factor concept: entrepreneurial mindset, balancing exploration and exploitation, and continuous innovation (Ireland et al., 2003; Ireland & Webb, 2009 ). The term "mindset" refers to "the cognitive frameworks through which fresh and existing knowledge is interpreted and used to inform decisions such as those regarding strategy and entrepreneurship" (Baron, 2007) . The second dimension of strategic entrepreneurship is to find a balance between exploration and exploitation (Ireland et al., 2003) . This dimension is the centerpiece of strategic entrepreneurship concept and researches have shown that this balancing will contribute to achieving superior performance (Huang, 2009) . The third key element is continuous innovation that occurs when an enterprise continuously creates or transfers economic value. Therefore, continuous innovation directly and positively contributes to a firm in creating wealth. In sum, the strategic entrepreneurship www.ccsenet.org/ass Asian Social Science Vol. 11, No. 7; 2015 discussed above offers new ideas to develop and exploit a firm's strategy in pursuing competitive advantages. Please refer Figure 2 in Appendix A.
In addition, Naldi et al. (2011) utilized knowledge resources as the rate companies' endowment of the following knowledge resources for the previous three years: 1) technology know-how, 2) manufacturing know-how, 3) marketing know-how, 4) distribution know-how and 5) human resources.
SMEs Economic Performance
The concept of competitive advantage cannot be boiled down to a formula or a ratio; furthermore, distinguishing between competitive advantage and operational efficiency is often difficult. Harvard Business School Professor Michael Porter, in his excellent essay, "What Is Strategy?" (1996) , argues that these two concepts must not be confused: operational effectiveness means a company is better than rivals at similar activities while competitive advantage means a company is performing better than rivals by doing different activities or performing similar activities in different ways. Investors should know that few companies are able to compete successfully for long if they are doing the same things as their competitors.
On the other hand, a national economic transformation utilizes measures from Floud (1984) in a study that measures European economic transformation. Floud (1984) gauges national income as an indicator. United Nations G-20 (2011) indicates that job creation, wealth creation and SMEs' global participation of a country were among indicators of a national economic transformation for developing countries.
The instruments used in the research are summarized in Table 1 (Refer Appendix B). Most of the items were adapted from number of sources and some items were self developed. All research instruments were on a 7-point scale. Wealth creation and economic transformation were self develop after considering some information in the literature (Madden, 2007; UN G-20, 2011) .
Common Method Bias (CMB)
We run the Harman one factor test as suggested in Podsakoff, MacKenzie, Lee &Podsakoff (2003) as an indicator that proved significant different between constructs used in the study. The EFA was run on each input variable and output variable in one factor that showed the variance explained on the factor were less than .50. The results proved all measures were free from CMB. Realizing the effect of CMB that could harm data early precaution was taken by formulating the instruments adapted from different sources (Podaskoff et al., 2003) .
Results
The results were analyzed in three stages, first, the descriptive analysis. Second, verify the goodness of measures through construct validity and reliability analysis. And third, the inferential analysis utilized multiple regressions.
Descriptive Statistics
The descriptive observed that the respondents in the study were 54 percent male representation. The age bracket was younger where 73 percent represented by those less than 50 years. Education level was 94 percent was among those with undergraduate degree and below. Most of the respondents were middle managers represented by 83 percent. Most of them have been in the firm for more than 3 years to more than 20 years showed about 76 percent representation. Refer Table 2 in Appendix C.
The firm descriptive showed 65 percent were in service business where 91 percent employed less than 20 employees. Most of the firms were 65 percent registered in proprietorship form. The details are shown in Table 2 in Appendix C.
Construct Validity
Exploratory factor analysis (EFA) was utilized to verify the construct validity of the items used in the questionnaire. The EFA utilized the principal component analysis (PCA) and rotated using the orthogonal approach of varimax rotation. Individual input comprised of entrepreneurial mindset, balancing exploration, knowledge exploration and exploitation were explained by more than 60% of the total variance with 4 items loaded significantly on each variables as suggested.
The organizational input factors comprised of corporate entrepreneurship, human capital, social capital, relational capital, entrepreneurial culture and leadership observed corporate entrepreneurship loaded on 6 items (4 items were removed due to low measures of sampling adequacy and communality less than .50) with 61% of variance explained. The 19-items intellectual capital construct loaded on three factors of human, social and relational capital explained by 70% of the variance with 15 items (4 items were removed due as above) however, www.ccsenet.org/ass Asian Social Science Vol. 11, No. 7; 2015 the structural capital was denied as a factor. Entrepreneurial culture and leadership construct observed 69% of the variance with only one item removed due to low measures of sampling adequacy.
The environmental input factors observed 14-items construct loaded on three factors of environmental uncertainty, dynamism and complexity explained by 69% of the variance with 2 items were removed. The results of EFA are tabulated in Table 3 in Appendix D.
Thus, H1 was substantiated that the three SE input factors were delineated according to specific factors.
Variable Descriptive
EFA helps segregate items according to specific factors shown in the value of each factor loading. Items loaded in each factor then went through reliability analysis indicated in Cronbach's alpha. Ensuring reliable alpha, some items were dropped that the measures achieved .70 at least as suggested in Nunnally (1981) . Table 4 lists down the scores of each variable in the study (please refer Appendix E).
The results proved that some of the relationships as suggested in the proposal were substantial. Table 4 in Appendix F exhibits the measures of central tendency, reliability and correlation analysis of all variables in the study.
Inferential Analysis
The relationships between variables were run at lower order multiple regression analysis. Table 5 exhibited the direct MRA between independent and dependent variables. The technique applied as suggested in Hair et al. (2006) .
Direct Relationship
Individual resource dimensions have sufficient variance in explaining four economic performances except wealth creation output. Specifically, both competitive advantage and economic transformation showed positive relations with balancing exploration and knowledge exploration dimensions at p<.01. On the other hand, balancing exploration and knowledge exploitation explained higher value creation and knowledge exploration explained higher job creation. However, entrepreneurial mindset and knowledge exploitation showed negative relation with job creation and competitive advantage respectively.
Organizational resources proved four economic performance dimensions achieved sufficient variance in the coefficient of determination except wealth creation output. Corporate entrepreneurship explained higher competitive advantage, job creation and economic transformation dimensions. Each social capital and entrepreneurial culture showed positive relation with values creation and economic transformation respectively. On the other hand, human capital was negatively related to economic transformation.
Environmental resource dimensions showed sufficient variance to explain SMEs economic performance dimensions. Environmental dynamism explained higher competitive advantage and job creation. On the other, environmental uncertainty explained higher value creation and economic transformation. And subsequently, environmental complexity explained higher wealth creation and economic transformation.
The summary of relationship between SE input variables and SMEs economic performance was presented in Table 5 in Appendix F. Thus all H2, H3 and H4 were partially supported.
Discussion and Conclusion
The preliminary analysis with small sample proves the construct validity and reliability of each variable was substantiated. The EFA clears the distinctiveness of each variable that justifies the research question and hypothesis. Hence SE antecedents were verified inherent within the individual, organizational and environmental paradigm as discussed in Audrestch (2009), and Hitt et al. (2011) . The data clears some issue regarding the intercorrelation when no extreme relationships found in the Pearson R correlation coefficients.
We manage to verify some interesting findings in relationships between variables in Hitt et al. (2011) SE model. Most of the direct relationships were statistically verified in significant F value at p<.05. The coefficient of determination proved most of them achieved sufficient variance in explaining the SMEs economic performance variables. Specifically, relationship between SE input factors and outcome variables that showed two insignificant models. The findings suggest RBV (Barney, 1991) substantiated as inputs of environmental, organizational and individual resources pertinent in ensuring higher SMEs economic outcomes.
The study addressed issues on making SMEs more strategic and sustained their entrepreneurial state. These challenges prevailed in upholding SMEs central function as establishers of competitive advantage, creators of value, wealth, job and a nation's economic transformers.
www.ccsenet.org/ass Asian Social Science Vol. 11, No. 7; 2015 This paper suggests preliminary findings based on a small group of SMEs restricted in one location. Thus interpreting the data should be done with the utmost care in generalizing the results. First, most of the observations were based on nascent firms at their early stage of strategy making and execution. Second, the observations were based on thought processes of one locality that exercised in one particular business area. Future studies shall capitalize on extended data from wider area and locality with more diverse strategy making process and execution. Taking - 
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